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Navigate post-Mobilegeddon terrain with the Searchmetrics mobile fact sheet. The following 
tips can help you understand key differences between mobile and desktop search.

Over the last two years, mobile’s online market share has more than doubled, while desktop 
has continually declined. In the months following the Google update, we found that the 
number of mobile-friendly sites increased. 

*SEO Visibility is a unique KPI developed by Searchmetrics for   
measuring online performance across organic search results.

MOBILE-FRIENDLINESS IS A MUST

2 DEVELOP A SEPARATE MOBILE STRATEGY
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These are key indicators that Google checks before assigning a mobile-friendly tag to your 
site. Make sure your mobile site is up to scratch.

AVOID THESE COMMON MISTAKES
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Now you know the basics, delve deeper with Mobile Ranking Factors 2015. Our  new study 
examines key ranking factors across mobile and desktop and can give you the edge in your 
strategic mobile planning.

DRIVE YOUR MOBILE STRATEGY WITH DATA INSIGHTS

36% 
  Dataset: top 30 mobile and desk-

top Google search results for 10,000 
identical keywords.

For Top 100 Domains by SEO Visibility*

READ MOBILE RANKING FACTORS 2015

Learn to master mobile search at:
searchmetrics.com/mobile2015

TOP30
GOOGLE 
RESULTS

10,000
KEYWORDS

BLOCKED
JAVASCRIPT

UNPLAYABLE
CONTENT

INTERSTITIALS

MOBILE-ONLY
404s

FAULTY
REDIRECTS

SLOW
WEBSITES

TOO MANY
LINKS

Loading
Please wait

2013 2014 2015

79% 66% 61%

14% 24% 29%

INCREASING

DECREASING

File Size

Site Speed

Flash

Font Size Above the Fold

Interactive Elements

Presence of Unordered Lists

Adlinks / Adsense

Number of Internal Links

Word Count

Proof Terms

Facebook Total

Google +

Twitter

Pinterest

Number of Backlinks

Backlink Age

FACTOR DESKTOP

25,171 bytes

1.16 sec

14%

14.08 pt

226

47%

11%

150

1,285

78%

6,504

1,367

442

60

4,248

470 days

MOBILE

72%

9%

92

868

75%

1,317

328 days

2,148

67

62

24

151

5%

15.63 pt

1.10 sec

18,495 bytes

Mobile-Friendly Not Mobile-Friendly Blocked through robots.txt
or not accesible

80% 90%

Google Update
April 21st

April 2015 September 2015

MOBILE-FRIENDLINESS PRE VS POST GOOGLE UPDATE

ONLINE MARKET SHARE BY DEVICE

KEYWORD SEARCH VOLUME BY DEVICE

URL OVERLAP MOBILE VS DESKTOP RANKINGS

Source: Mobile Ranking Factors 2015, Searchmetrics

KEYWORD
“STILETTOS”

58%
of 40,500 monthly searches  

for ‘stilettos’ was carried out 
on mobile devices.
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Defining and implementing a mobile-specific strategy is paramount to online success. For 
many keywords, the majority of searches are now carried out on mobile devices. We also 
found that over a third of top ranking sites in the mobile and desktop SERPs are different, 
meaning mobile needs a dedicated strategy.
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MASTERING MOBILE SEARCH 


